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Register before it's too late
MAX is 3 once a year opportunity to learn from the best in the industry,
network with others, and leave inspired to create engaging digital

experiences. Network with the experts, upgrade your skills, and bring
new visionary energy to your work.

max.adobe.com


http://max.adobe.com
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MAX-irnize your investment

MAX brings together the top designers, developers, and business minds in

the industry to celebrate, explore, and shape the future of digital experiences
and stay at the forefront of the multiscreen revolution.
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MAX is the place to learn about industry trends, gain exposure
to new products and technology, and get information that is
not accessible anywhere else.

MAX 2010 Sneak Peeks and MAX Awards host
William Shatner

MAX attendees give us great feedback:

Attendees gathering at the MAX Bash



Learn at MAX '

Gain the knowledge you need to stay competitive. Learn from top speakers
from around the world and get inspired to create your best work.
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MAX offers more than 300 session and labs, including bring your own device (BYOD) labs, so you can
customize a schedule that works for you. Sign up for sessions according to the track that best fits your
job role or mix and match based on your interests.

Design track Develop track Envision track

Who should attend Who should attend

Who should attend

What you will learn

What you will learn

What you will learn
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Experience MAX

The scheduled sessions are just part of the MAX experience. From the

Sneak Peeks to MAX Awards, evening events, and community programs,
you'll get a rich experience that is as fun as it is informative.
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Keynote sessions

Meet the teams

Martha Stewart and Adobe CTO Kevin Lynch
showing off the tablet edition of Martha Stewart
Living magazine

MAX Sneak Peeks

MAX Awards

The Bravery performing at the MAX Bash
MAX Bash

Community Pavilion

Attendees networking in the Community Pavilion
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The multiscreen imperative

There's no doubt that an organization’s future success and profitability will depend
on its ability to create compelling applications, content, and video on screens of
every size, across operating systems, accessible from anywhere at any time.

At MAX, you can see how multiscreen design and development
is already being done by others, and figure out how to
adapt your own organization’s approach to customer and
market demands.

Last year at MAX, Adobe CTO Kevin Lynch gave a visionary talk about
succeeding in the midst of a multiscreen revolution. As the landscape

continues to shift and change, MAX will remain the ideal place to learn MAX highlights
about new devices and screens, new input methods, new formats, and new
distribution models. Adobe MAX keeps you informed and relevant. General sessions

200+ sessions, 100+ labs
Nowhere else will you find the mix of developers, designers, and business
. . . - Meet the teams
strategists from a wide variety of organizations that come together at MAX.
No matter what the role or the industry, everyone is focused on creating Birds of a feather
engaging digital experiences. This shared energy and passion sparks new
. gag g g P . gy P P Networking
ideas, drives new partnerships, and breaks new ground every year.

Community Pavilion

Come be a part of MAX Sneak Peeks
Full conference Ipasses start at 51,295 for early bird p.rlcmg—good through MAX Awards
July 31, 2011. Discounts are also available for education, government,

nonprofit employees, and students. MAX Bash

Visit for more information and to register.
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